M BY THE NUMBERS: JULY

RIA MOVEMENT DATA REPORTS

Powerful Insights Into Your Local Market

For this month's By the Numbers feature, we're providing more
examples of how your store can use the RIA's Movement Data tool
to generate key insights, for a variety of purposes. Check out the
following graphics that explain two key types of data that you can
generate to:

1) ANALYZE your customer base to create strategic

marketing efforts

2) EVALUATE your store location to determine overlap
with existing competitors or evaluate potential new
store locations.
This tool comes in partnership with Sports Marketing Surveys and
is FREE to use for stores that fill out SMS's annual Dealer Survey.
(And you get a copy of that report too!)
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Use Cases: 1 Visitor Segmentation

# Visits

W BK-22.1K
W 21K-8K
I 3313-2.0K
Il 111-331.3

Map Hybrid

Understand where they live, who they
are, where they spend their time, where
they shop, where they go before and
after your store.

Understand your own DTC customers

Visits

Zipcode / City Q (% of Total) =

92024 221K (16.5%)

Encinitas, CA
92009
Carlsbad, CA 10.9K (8.1%)
92007

7. X
Cardiff By the Sea, CA 3K (5.4%)
92078
San Marcos, CA 5.5K (4.1%)
92011
Carlsbad, CA 5.3K(3.9%)
92075
solana Beach, CA 4.6K (3.4%)
92130
San Diego, CA 4.4K (3.3%)
o 39K (2.9%)
Del Mar, CA
92008
Carlsbad. CA 2.6K(1.9%)
920'1'0 . 2.2K(1.7%)

Google Keyboard shertcuts | Map data 2024 INEGI

Data provided by Placer Labs Inc.
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Use Cases: 1 Visitor Segmentation
Spatial.Al - Segment your specialty running retail customer

Key high indexing and high % of visits:

e AO1 - Midas Might
e AO5 - Suburb Chic
e COl - Good Life Citizens

Together, these three segments represent 15% of
all visits to the run specialty channel — at over 2.5

times the national average.

So targeting these segments and other segments
important to your store locally, increases the
strike rate for digital marketing.

VISITOR SEGMENT
A01 - Midas Might

PERCENTAGE OF VISITS

AO02 - Sky High

1.3%

AO05 - Suburb Chic 6.6%
AQ4 - Family Outposts 27%
GOI - High Risers 2.2%
JO2 - Destination Retirees 0.6%
CO1 - Good Life Citizens 4.8%
JO3 - Couple Coasting In 2.2%
HO4 - College 1.19%
AO03 - Exclusive Exburbs 2.2%
HO1 - Young Stars 3.4%
HO2 - Rising Professionals 21%
JO4 - Golden City Solos 1.4%
BO3 - Backyard Bliss 3.5%

D02 - Roaring Retirees

1.8%
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Digital Activation

Build custom audiences of specialty running store visitors

Movement
Polygon
Visitors

Suburb
Chic

Direct Targeting on

Digital Platforms

Connect to social media platforms
Creating digital targeting around
these lookalike audiences

Build focused and efficient
campaigns the digital platforms
algorithm.

Export hashed lists to directly
target profiles in

Meta

Twitter/X

Amazon

Pinterest

Snapchat

TikTok

Reddit

New LiveRamp integration

BY THE NUMBERS: RIA DATA REPORT JULY 2025 | 4

Sports Marketing Surveys USA




LA, BY THE NUMBERS: JULY
wame s RIA MOVEMENT DATA REPORTS

—— ASSOCIATION ——

Use Cases — 2 Evaluate Store Locations for Your
Own Stores or New Accounts

e How does your store trade area overlap with

competitors?
e Where do | locate a new store to maximize my

best customer segments?

Example — minimal overlap between trade areas -
new site has good potential:
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RIA Retail Members!

Are you interested in receiving critical run
specialty market data that will inform your
decision making? It's yours for free when you
send your POS to Sports Marketing Surveys.

Explore the benefits of this valuable tool by
scheduling a free demo for your store.

For More Information Contact:
Keith.Storey@SportsMarketingSurveysUSA.com
of visit www.sportsmarketingsurveysusa.com
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